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Ecco Breaks the Mold

Limited-edition Vitrus eollection redefines
the men’s formal dress shoe.

ECCD, A COMPANY known for re-engineering and rel meenting how shoes are
mide, bas reimagined the men's formal dress shos— namely to be mone versatdle,
comfortable and siyiish. The efort 1s Jed by the Vicros [nternational Agenda, a
Hmtbed- edition oollecilon of just &0 6 palts in seven diffsrent varlations: one repre-
senting snch dioy of the week and the business captials Mew York, Tokyo, Shanghs,
Londom, Moseow, Amsterdam and Copenbagen. The cides alsorepresentzd where
salect stores introdoeed the collection this fall. In New York, it was Bondsirom's
oew Midtown men's meeca.

FelteZahn, produet direcior for Bee o Amerizas, sayvs the ide bebind the llmisd-
ediiion ke biwas toereate awareness of the broader Viirs men's dress collections
and present the brand tn o more premiom Hght. “Eceods o key player in this criegocy,
b says, ooting that most other brands put all thedr Inoovatlons o sneakers, “We
wanted to innovate a troe formal prodoct with o sneaker- Hies feel”

Led by Ezoo's Fluldform direct comfort techoology that nses nnigoe Hgold
mmuterials to follow the anaiomieal shape of the lasts and form a flexible pladform
that coshloms the fook and delive rs reboond tme aftec ime, the sho=s also feature
a breakthrough sbank design that creates a cupped, cushloned beel with ewcellent
stabitty and fit. Addidonal feamres inclode a snspended welt constroction that
us=s a full leather wrap, which improves eomfort and durability; o strobel sock
formertion that offers higher fexdbiltty and strength; and a moistore-wicking cock
layerom. the forefioot that Ioproves breathabiliy,

Looking at the bistory of classde silbonettes ke the Derby, Cfiord and wingtip,
Eceo Design Director Bkl Test=nsen believed the best way the brand coold retn-
wvermt the men’s drass shos, withontdsrupting the tradit onal handerafted style, was
throngh comfort upgrades. *Our innovatlon had to come fram the 1" be states,
crediting Flusdfonm as the breakthrough. Ik enables thedn)ectlon of soft PU strlght
through the shank. “This allowed s to offer the same comfort you would get in
a mmal sneaber while matntatning the formal ook on the ontdde,” he says. The
Lmection procsss alsa radnces the welght and delvers ont-of -the-box somfioct; Le.
oo break-tn period.

s for the styling of the lrmbed-sdition collection (SRP: 8300 and $aan for the
beot], 1t pays homage to old-school shoemakers. For example, the premiom full-
graln leather nppers are individ nally hand polished and boffed o bring oot the
matural graln, warmth and loster. “The Vitrus man noderstands he shooldn't hove
o cormp romi s an his style and eomfort jost towear a more trndtiional, handerafied
siyle,” Testenszn smbes, “He knows be ean have the best of both warldsin one Ecco
Vitrus shoe.” —Greg Duiter
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Green Machine

OrtholLite introduces two
eco-friendly insoles.

CONTINUING ITS VECA DES long effort to improve sos-
iminahle production practces, Ortholits s deboting two new
imsclles fewuring re cycled materials. Ooe ls made of 100-percent
meeycled warte foum and timmings and the other, the Crthol.te
Hyhbirid, consists of & paient pending blend of's percert re cyeled
rubiber and 1a percent prodoction waste. Dan Legor, director
of marketing, notes the Hybod matedal an be added 1o amy
insole a brand desires, which 15 expected to ghve H & more than
&0 pereent adopton mbe in the market.

While Legar notes OrthoLite bas besen incloding recycled
robber iotis produrts foom day one, the desmand tobe greener
in a1l facets of produetion 1s only Inerewsing, "Brands want to
11l thris eno-friendly story even more, and we're in the perfest
posttion to belp,” he saps.

Ortholite can help becanse 1t controls every aspect of i
production process, enabling it to work with boand partners
individmlly on the eco-mnbent form nlaion that best s tis them.
With Mill=nnial and Generation £ eonsumers, for sxamyple,
the more eco-friendly the product, the better. “Having Just 1
pereentaf & shoe be of recyeled material 1 oot enough,” Legor
mys. “Erands are looking to inerewss the seo mitngs of their
pradncts, and Orthalte Iosales are 5 great way for them oo do
that while maintsining pe formanes standards. We are sesing
it in everything, from high-perdformance running shoes to dress
o Kids prodoets.”

Awith all Oribolite insoles, these pewast verslons mest the
mme periormance and docabl ity standards for density, tear
sirergth and firmness. And while the prozesses to prodooe these
insoles oost more, Ortholite believes 1t's a worthy tmeestment.
*Yon have 1o lowest Lo lonovation 1 you want to continoe to
grow and perviee customers at the level they expect,” Legar says,
moting the Investment tis making in 1 new, szo-friendly factory
in Vistnam that i expected to open next year *We want tofiod
solutloms that help us be more enviroomenially respomsible
acroes everything wedo,” be says. Like water conservaiion and
solarpower in the new factory “0or brand partners ame exctied,
and they'rs asking what's next™ Lapar adds. “We've pota lot 1o
the works, b it working toward becoming carbon oeatoal and
maklog biodegradable produets. We look forward to coming
up with solutlons for everybody. —ddedo Sohimeon
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